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wmrer ufarfer (Research Methodology): -

3.1 Q'ﬁ%TEﬁTSI?Eﬁr (Nature of the Research):

g MY Thavlicheh (Descriptive)ﬁﬂ'l’?lﬁ?ﬂw (Survey Method)3TEqaq H
TEH BT ol ATEHTCHe: S[fGHT o iy STRITHT o1 farsgwor ferar T 2

3.2 90 Ugfar (Research Method):
TH ST HHGET foereRT ST foram T 2, Fored S il ATeTeHe i
FHITATAT o AT & 197 1=

3.3 SIAEEAT (Population):
39 AL sl SHEEAT AT 5t & EMRS (Ushaied Hised STETE Y foramerand
T e 9t A 127 deh & S &

3.4 THAT (Sample):

EMRS Theieh 52 A SR 43 TTSfRl oh1 91 Argfee &9 § fora | 311y
€T 14§ 24 39 o131 o T 95 BT ! AT T, 370 ASh o ASIRAT AT MR

3.5 3UhUT (Tool):
WIS fGael ATo o T SAfara-TsiiEl. STeermvIeHTeHe Sigr
AT TS "ehT ST foRaT TR 39 Ot ST TiHe 2:

1) SATH-AHT (Self-awareness)
2) ATeH-f=iT (Self-regulation)
3) IO (Motivation)

4) 'H'El'l':gﬂﬁ (Empathy)

5) WIS ST (Social skills)
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3.6 STeT Wugur <ht fafer (Data Collection Method):

Tt T BT o s forafa foram mam 3t 37k SR wehia forw o) wyft B
T Toum-fFesT ToRt 3T 3 1 T TR
3.7 gret fargywor &Y farfer (Data Analysis Method):
Tufed Afehel T fasJyumTes (Mean), WMe fo=i@ (Standard Deviation)
INt-testoTET AiReTHIT qehileht shl TeTIAT & foharT 1|



