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APPENDICES 
_J 

I 

INTERVIEW GUIDE 

~ Where do you stay? 

~ With whom do you stay? 

~ How old are you? 

~ How do you feel about alcohol adverts in soccer fields? 

~ Have you ever used any drug in your life? 

~ If yes, which drug did you use? 

~ How were you introduced to drugs? 

~ With whom do you/did you take drugs? 

~ For what reason did you/do you take drugs? 

~ Do any of your friends take drugs? 

~ If yes, how often do you take drugs? 

~ Where do you buy drugs? 

~ At which places do you usually take drugs? 

~ How do you support your drug taking habit? 

~ Does anyone in your family take drugs? 

~ If yes, who is it? 
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OBSERVATIONS AND CODING CATEGORIES 

The following observation and coding categories will be used. They are adapted from Marshall 

and Rossman (1995). 

I. Power Language 

A. Tone 

1. Pitch 

2. Loudness 

3. Intonation 

B. Duration 

1. Length of sentence 

2. Conciseness 

C. Content 

1. Tag questions 

2. Phrases of tentativeness: I believe, I guess, I think 

3. Apologies 

4. Power language: aggressive 

D. Silences 

l. Wait time 

53 



II Non-verbal 

A. Kinesics 

1. Face 

2. Eyes 

3. Rest of face 

4. Hands 

5. Legs 

B. Appearance 

1. Dress 

2. Hair 

3. Accessories 

, 
)_ 

C. Engagement and Feedback 

1. Looking at speaker 

2. Eye contact 

3. Head nodding 

4. Verbal agreements 

5. Smiling 

6. Asking questions 

7. Body positioning 
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